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2 Billion Enabled Users - 34 Operators in 21 countries
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Presenter
Presentation Notes
In April 2015 we had one market and 25 million enabled users ……  Today we have 2 billion!
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Our markets are complex and heterogenous

Different Tax Different

Different gl  Different Pay- Uiy - . | —
Logisties g | “ Systems _ Currencies ; ‘

Different
Accounting
Rules

Different
Suppliers and
Sourcing

Different Custo-

mer Acquisition Different
Channels Infrastructure

' Different Labor

Different
Customs

iffernt
Customer
Habits

Different Legal
System

Markets
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... but there is a reward for this complexity

4405 ROCKETINTERNET

... the fewer
players in

the market ...

... the higher
the market

... and the
higher the
margins

share of each

player ...



The smartphone revolution itself further underpins our
opportunity

Examples of % of population
using the internet:
1 ol 1% 18 Smartphone

Revolution

Nigeria

2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 201 2012 2013
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GSMA's efforts are well-aligned with Rocket's end goals (1/2)

. Our markets are heterogeneous, especially when it comes to mobile behavior: Facebook, WeChat,
Line, Kakao, WhatsApp are all players and dominate different markets

. Naturally, companies such as Facebook are also focused on being the “mobile gateway” through
their API offerings

. So at the user level, there is fragmentation, in turn making it hard for companies like Rocket to make
a user-centric choice

. One level below at the market level, Rocket can rely on a few stable partners, making it simpler to
plan long-term

. Leveraging emerging behavior is always a competitive advantage:

— users in SE Asia are already used to signing up using phone numbers, bypassing email
interaction

40 RocxETIVTERNEY S



GSMA's efforts are well-aligned with Rocket's end goals (2/2)

Given the current macro trends in many Rocket markets, we support GSMA's initiatives:

+ The aforementioned market-by-market
stability of local operators helps us rise
above the noise

« Superior metadata visibility (eg: location)
by operators regardless of walled-garden
app permissions supports initiatives such
as targeted marketing campaigns

+ Developed ecosystems such as physical
presence in local markets further bolsters
trust in the provided solution

4405 ROCKETINTERNET

GSMA

Initiatives

« Together, we can stay on top of morphing

mobile macro trends and react rapidly to
changing mobile behavior

Kaymu, a Rocket portfolio company, is
currently working with GSMA to implement
Mobile Connect in its markets and we both
support and look forward to seeing the
results of this collaboration



Integrating Mobile Connect to Kaymu: 3 Major Potential Use

Cases

Temporary login

Checkout

Login + Checkout

4405 ROCKETINTERNET <& kaymu

No need for the buyer to fill in forms

Only the token ID will be used by Mobile
Connect to login

Use mobile connect to prefill all checkout
fields instantly

Can also he useful in case the useris

connected through Facebook, Google+ or
email address

On a product page, the user just taps the
Mobile Connect express checkout

It automatically creates the account and adds
the shipping details




Using Mobile Connect in emerging markets

Mobile-first approach

Challenges in emerging

markets

The solution provided by

Mobile Connect

4405 ROCKETINTERNET <& kaymu

Up to 75%

Mobile
Order Ratio"
From 14% mobile order share in January 2015 to 58% in December

<& kaymu
(Kaymu app + mobile site)

Continuously growing mobile orders is a key strategic pillar for future growth

The buyer needs to create a username and a password or use social networks
login to be identified

This leads to abandoned log-ins and shopping carts, and sometimes even online
fraud

Mobile Connect provides a more secure and simple authentication method

It allows online approval and permissions

Attributes can be shared easily to make the checkout process faster and thus
increase conversion rate




Building strategic partnerships between telcos and Kaymu

Introducing eCommerce to new markets together

Diversifying telcos’ offers Lowering costs Strong marketing impact
« Kaymu is the best place to test «  For customers: zero-rating +  Combining the best e-commerce
telcos’ innovative solutions such as download and usage of the app brand in South Asia with the most
Mobile Connect or mobile payment « For telco operators: targeting the prominent telcos
Sylems most connected people in the +  Organizing co-branded
« Provide a more diversified offer to target countries campaigns to reach the most

telcos who have to face competition connected youngsters

from WhatsApp and FB calls

+  For Kaymu: reaching the entire
country through SMS and other
«  Kaymu also successfully sells campaigns
telcos’ products (phones, top up
cards, SIM cards, etc.)

'

e
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apigee

he Power of One

Anurag Wadehra

Vice President Solutions, Apigee
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Presenter
Presentation Notes
IMAGINE.... 

All these countries showed up at FIFA WORLD CUP to play soccer 

BUT
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IMAGINE.... 


BUT EACH of them had their own type of ball 

Not much game would happen!!
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But with a single agreed upon Ball, the game can proceed. 

And billions can watch the game!!!

That’s the power of ONE
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But with a single agreed upon Ball, the game can proceed. 

And billions can watch the game!!!

That’s the power of ONE
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That is what has made two Billion people discoverable to these operators who use Mobile Connect..

NOTE 
Your consumers EXPECT your services to work across other operators. Your services need to work – across your competitors.

With Mobile Connect and GSMA API-Exchange, they can ...












Discover
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Sachini Ranasinghe
Sri Lanka

apigee


Presenter
Presentation Notes
INTER OPERATOR DISCOVERY service is the foundation of GMSA API Exchange �

What is IDENTITY discovery... It is to know who the subscriber belongs to....













Discovery services across operators

N

mobile
connect . API Exchange
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Inter-operator collaboration is key factor
to quick scaling up

s
.
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Example/ case study 

This is provided by GSMA
We can use it as we see fit
\

Need to simplify – and focus on 3 telco logos and on interoperability story. 

Use cases include:

 Log in to financial and public services
 Transaction  authorisation
 Digital signature  (identification)

Inter-operator collaboration:�In multi operator phase, yearly user adoption soars by 185% compared to the single operator period

As of September 2015:
17.5% of population in Norway above 18Y are active users 
40%+ growth in number of transactions YOY






Presenter
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With the power of interoperability – comes a caution...

You need to keep things simple and move fast...

Today, this should be simple to do.. BUT it is not SIMPLE ENOUGH





Presenter
Presentation Notes
TODAY, ALL THIS IS MADE TERRIBLY COMPLEX due to Telco Operators behaviors 

Contractual
Legal 
Operational 

Mostly, it is MIND SET AND CULTURAL CHANGE needed


apigee
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This SHOULD BE EASY

APIs make it easy


¥x
Your should be an
digital =) ﬁ (

ﬁ P!
business run business

%éaﬂ



Presenter
Presentation Notes
Your business – to run simple – should run on APIs


Act now!
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Presenter
Presentation Notes
To those who have Mobile Connect  - start adding services on top of Mobile Connect... Engage with your subscibers now. 

To those who don’t have Mobile Connect – don’t just stand there. Technology is not kind to those who do. 
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Presenter
Presentation Notes
REPLACE CUSTOMERS CIRCLE WITH APIGEE LOGO
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Mobile Connect in India

Jaikishan Rajaraman
Head of Technology APAC, GSMA

Sunil Tandon
Head, Non-Voice Services, Tata

Rajnish Khare
Head Digital Transformation and Mobility
Banking, HDFC

Sashi Shankar
Chief Marketing Officer, ldea
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Journey to 1 Billion and beyond
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2 Billion Enabled Users - 34 Operators in 21 countries
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Presenter
Presentation Notes
In April 2015 we had one market and 25 million enabled users ……  Today we have 2 billion!


mobile

Simplifying our daily lives connect

Convenient
m Eliminates the ever-increasing number of passwords we need
in order to securely maintain our online identities
O of users say
6 8 /O forgetting passwords
Trusted is a significant problem
m Gives us control over our data, helping us make online
interactions with confidence
m Leverages mobile operators’ status as trusted guardians of our
personal data of users admit to using
40 O/ the forgot password
O feature once a month
Secure
m Drives economic growth through the reduction of online cart
abandonment and cybercrime

Sources: GSMA Consumer Research 2015, Cyber Streetwise

41 Personal Data — Mobile Connect © GSMA 2016 — CONFIDENTIAL TO FULL MEMBERS OF THE GSMA



mobile

Improved user engagement for online service providers connect

Seamless and secure authentication and
authorisation of a digital transactions,
including contextual information about
the user to reduce fraud and friction for
online service providers

0 of consumers have left a
0 website when asked to 0 of users abandoned their
register O shopping cart in 2013 up

from 69% in 2011

of which is potentially
$ 4t n the value of abandoned 6 3 % {)%?%\éerrggﬁe?g savvy

transactions in 2014

Sources: GSMA Consumer Research 2015, Forrester, Bl Intelligence

42 © GSMA 2016 — CONFIDENTIAL TO FULL MEMBERS OF THE GSMA


Presenter
Presentation Notes
Strategic position as core enabler for other digital services; identity management is core – which supports all other digital services (you have to know who you deal with online)



mobile

Unlocking the potential for operators connect

 Revenues from new services in authentication,
authorisation and user attributes
of consumers worldwide are
* Increased revenues from value added services by O interested in their location
better authentication experience 7 5 /0 gg:?@tg%msargig%%g?etpsge
of their credit card abroad

* Incremental data traffic from digital services

 Reduced friction and better engagement in ;)lzclonsurrcllers Iikeg/lor very
, i ikely to adopt Mobile
Operators’ own digital channels 7 2 O/ Connect — with 320
O (indicating mainstream) very
« Reduced operating costs from more digital likely to adopt

processes enabled by secure authentication

Sources: Ofcom 2015 Communications Market Report , GSMA Consumer Research 2015

43 Personal Data — Mobile Connect © GSMA 2016 — CONFIDENTIAL TO FULL MEMBERS OF THE GSMA


Presenter
Presentation Notes
Mobile Connect provides the building blocks that will unlock the potential for new revenue streams.  
GSMA consumer research found that consumers of all types expect smartphone use cases to expand rapidly within the next five years.  Most notably for GSMA and Mobile Connect (MC), over half (51%) of consumers expect to use their phone for purchases with four in ten already using the device to protect themselves from hacking and fraud

The market opportunity is big
Direct revenue streams :  higher security authentication and verification of customer datae-passwords, 
secure authentication, confirming user data to simplify customer registration
The operators can charge service providers and/or end-users; this may be for instance on a per transaction basis (per authentication, or per answer to a request for a customer data attribute) or on a per user per month basis. 

75% of consumers worldwide are interested in their location being transmitted to their bank to enable easier use of their credit card abroad. (GSMA Consumer Research)

 
Other (indirect) sources of value
Incremental paid data traffic through increased use of digital services arising from reduced friction in using digital services (e.g. no longer locked out of account because of lost password; 
Increased sales of value added services due to easier and more secure authentication process, no 
New customer touch points to be leveraged - from a service that is used 10s of times a month
Cost savings in call centres:
Smoother authentication & login will drive greater usage of operator self-care portals leading to less calls to customer care and fewer problems with lost passwords
Pre-call authentication and profiling enables more detailed call routing as well as shorter calls leading to more cost-efficient customer care.
Enables the drive towards and take-up of digital business processes to save costs and gain new capabilities as secure authentication of users (employees, customers, partners etc) is resolved

By providing relevant value-added services within an operators own services it will drive trust in the operator and in the Mobile Connect brand and enable speed of uptake by digital service providers
Research by loyalty provider Aimia has found that ease of login to new/different operator services is likely to prompt users to use them more.  It is estimated that it will give a 10% uplift to value added service revenue driven by better authentication experience - an estimated US$40bn by 2020.
89% of companies plan to compete primarily on customer experience by 2016.  (Aimia)
“The companies that win will be the ones that listen to their consumers’ preferences and use data accordingly to build mutually beneficial relationships.”   David Johnston, group chief operating officer at Aimia  (source Aimia)

Reduced friction, enhanced loyalty and maximised conversation rates for digital services providers as well as the potential to deliver a unique service to a potential user-base of over 3bn subscribers will place the operator as the ideal partner for authentication and identity services
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mobile
The Journey... connect

Ay I--_}.J

In the last few weeks :

“Innovation and
partnership is key, can the

« Nearly 80,000 requests for the service mobile industry come
together can they
e 11.000 new users and collaborate and create this

great ecosystem?”

30,000 active users
Dr Hans Wijayasuriya, Group

Chief Executive, Dialog Axiata

...And growing all the time

...Begins Today



Presenter
Presentation Notes
The operators have only launched in the last few weeks so it is very early days. However, the early indications are very positive: 70000 requests for the service in just a few days – resulting in 11 000 new users in a European market; another European operator already have 30 000 active users; another is reporting new customers in the region of more than 1000 per day. However, it is early days, and the focus for the operators going forward is to stimulate take-up and usage



Implementing Mobile Connect on Own services to drive

Adoption Authenticating Customers For Self-Care Mobile Site

mobile

Necember 2015 Turkeell launch

33
NO

Mobile Connect

TURKCELL

BEFORE MOBILE CONNECT

Subscriber needs to remember their password

If they forget, they can reset it [Crsrsese

via SMS

Mobile signature is the other option: hard to
obtain, represents less than 0.1% of log-ins

AFTER MOBILE CONNECT

Username is the subscriber's mobile number
Receives Mobile Connect request E
on mobhile, clicks "0K" g‘)

No password to remember

Results

30K ...
i

connect



Service Providers sign up at

https://developer.mobileconnect.io

TeliaSonera
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Global acceptance

By clicking the chackbox below you accept the Terms and Conditions for all operators listed below.

Mobile Connect

Country..

Bangiacesh

d T&Cs: C ies & Operators
Country Annex Operator
View Grameenphone

Standard Terms and Condltiens

Reglon
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Europe
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Presenter
Presentation Notes
One standard contract now exists between each service provider and all mobile operators…

Service providers can chose to contract with all available operators via developer.mobileconnect.io by accepting one standard set of T&Cs 
This reduced commercial complexity for service providers and operators, leaves both parties free to focus on technical integration and launching the service
This new distribution channel is now live with 11 operators in 9 countries
Operators can access this new channel by signing the GSMA Distribution Agreement 
We expect this channel to grow rapidly to serve the 2 billion enabled users

10 Countries and 12 Operators
Bangladesh: Grameenphone (Telenor)
Finland: Telia Sonera
India: Telenor
Indonesia: Indosat (Ooredoo)
Malaysia: Digi (Telenor)
Myanmar: Telenor
Pakistan: Telenor, Mobilink and Zong 
Philippines: Globe Telecom
Sri Lanka: (Mobitel)
Thailand: dtac (Telenor)




Mobile Connect Seminar:
Driving global economic growth
through mobile identity verification

Wednesday 24t Feb, 17:00 — 19:00
GSMA Seminar Theatre 1

48 Personal Data — Mobile Connect

#MobileConnect

GSMA Innovation City

Mon - Thurs
Hall 3

Vendor/Operator Speed Dating Event
Tuesday 23" Feb, 14:00 — 16:00
Hall 3, Level 1, Room CC 3.14a

12 Mobile Connect compliant vendors
are ready to meet you .... reach out to
Sanjay Nainwal
snainwal@gsma.com

© GSMA 2016 — CONFIDENTIAL TO FULL MEMBERS OF THE GSMA
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Secure digital identity is now in our hands

If you would like more information, please contact

GSMA via mobileconnect@gsma.com
GSMA London Office
T +44 (0) 20 7356 0600

www.gsma.com/personaldata
Follow the GSMA on Twitter: @GSMA

THANK YOU

GSMA

Personal

Data

© GSMA 2016
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