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Connected Society
Mobile Internet Skills Training Toolkit 
A guide for training people in basic mobile 
internet skills in India



The GSMA represents the interests of mobile operators 
worldwide, uniting nearly 800 operators with more 
than 250 companies in the broader mobile ecosystem, 
including handset and device makers, software 
companies, equipment providers and Internet companies, 
as well as organisations in adjacent industry sectors. The 
GSMA also produces industry-leading events such as 
Mobile World Congress, Mobile World Congress Shanghai 
and the Mobile 360 Series conferences. 
 
For more information, please visit the GSMA corporate 
website at www.gsma.com

Follow the GSMA on Twitter: @GSMA

2CV designs and delivers projects that help change 
happen. Our mission is to give people a voice so that they 
can influence the world around them. We develop our 
approaches with a sensitivity for people and cultures. 2CV 
works with not-for-profit, government and commercial 
organisations to explore opportunities for change. 

Learn more about our work at www.2cv.com

The Connected Society Programme works with the mobile 
industry and key stakeholders to improve network coverage, 
affordability, digital skills and locally relevant content, in 
pursuit of the wider adoption of the mobile internet.

For more information please contact us at  
connectedsociety@gsma.com

Digital Empowerment Foundation (DEF) works to find 
solutions to bridge the digital divide. DEF’s mission is 
to empower the under-served communities and create 
information empowered societies. With over 200 
community information, knowledge and resource centres, a 
network of 25000 NGOs/CBOs/CSOs at the grassroots and 
more than 200 MSMEs in India, South Asia and Africa, DEF 
continues to contribute to a wide network of communities 
through information, content, knowledge, service and 
resource ecosystems.

For more information please visit www.defindia.org

Point of View Research is a boutique research company 
which partners with international agencies and companies 
to conduct research in India. POV believes in “Begin Right 
to Arrive Right” and hence provides the best recruitment, 
researchers, moderators and translators, leading to
enlightened analysis and reports. Our team helps decipher 
the meaning of explicit and implicit respondent expressions 
to help understand the nuances of the languages, its 
dialects and peculiarities related to the region. POV is 
always much more than just research.
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Mobile phones are much more than just a tool for making calls. 
Increasingly they are the primary way people across the world 
access the internet. Whilst the internet can provide a wide range 
of benefits to the user, it requires specific skills and knowledge 
to use a mobile phone effectively. This means that people who 
lack the skills and understanding are unable to access these life 
enhancing services.

Introduction to this toolkit Introduction to this toolkit

What is covered in this toolkit?

What is this toolkit trying  
to achieve?
This toolkit is for Mobile Network 
Operators (MNOs), Non Governmental 
Organisations (NGOs), Development 
Organisations and Governments who 
want to provide training to improve 
people’s basic knowledge and 
understanding of the mobile internet.

The tools and resources provided 
here, give trainers what they need 
to demonstrate the value and the 
functionality of the internet on mobile 
phones. As a result, trainees will be 
equipped with a deeper understanding 
of what they can use the internet for 
and the basic skills needed to access 
and use it. We believe that this will lead 
to increased awareness and use of the 
life enhancing services that the mobile 
internet has to offer.

The training presented in this toolkit, 
targets people with little or no mobile 
internet skills. It aims to teach those 
who want to learn what the mobile 
internet is and how to communicate 
and search online. This toolkit is not 
suitable for people with no experience 
of using mobile phones, and doesn’t 
cover basic functions such as 
making calls or sending SMS. For this 
reason, this toolkit does not include 
information on how to download 
apps or open an email account, as 
these processes are generally too 
complex for those with little or no 
mobile internet skills. Similarly, it is not 
designed for those who are already 
familiar with the mobile internet.

Although this toolkit has been tailored 
for people in Maharashtra State, India, 
we are confident that it will be relevant 
in the rest of the country. Moreover, 
it can be adapted to meet the needs 
of people in other countries in 
conjunction with the ‘How To Guide’.

What is the ‘How To Guide’?
The ‘How To Guide’ should be used 
in conjunction with this document, 
thereby enabling trainers in any 
country to develop and deliver 
contextually specific training in basic 
mobile internet skills to their audiences. 
The guide provides actions and 
recommendations on how to develop 
tailored, meaningful training sessions 
and resources for their particular 
audiences.

The ‘How To Guide’ also includes lots 
of helpful examples that can be used 
in addition to the information and tips 
from this toolkit. We would encourage 
all users of this toolkit to review and 
use the most relevant bits of the ‘How 
To Guide’ to complement their training 
sessions.

We use WhatsApp, YouTube and 
Google as our three mobile internet 
services to introduce people to the 
mobile internet. We also provide 
an introduction to the internet and 
cover safety and cost. This is based 
on our consumer research showing 
that in India these services are most 
relevant. Our research also showed that 
there was a lower level of interest in 
learning how to use other services (e.g. 
Facebook). 

However, if you are planning to use 
this toolkit in a different location, the 
key services you may want to base 
your training on could be different, 
depending on what is relevant to your 
audience (see ‘How To Guide’).

This toolkit provides an introduction to using the mobile internet 
on an entry level smartphone.  It is designed as a journey that 
takes trainees from basic communication skills, through to more 
complex skills such as searching the internet. Although this 
framework guides the overall flow of this toolkit, it has been 
designed so that each training session can stand alone. This 
allows the trainer to choose which sessions to use depending on 
what is relevant to their target audience.
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Introduction to the internet  
Many people don’t know what the mobile internet is, even 
if they have heard of it. We have included some simple 
explanations to help answer some of the most common 
questions that people have about the internet. 

WhatsApp 
As in many countries, people in India have significant 
interest in WhatsApp. Due to people using SMS, its 
messaging functionality is something that people have 
some familiarity with. Using WhatsApp as an ‘entry point’ 
allows trainers to build on from what people know, whilst 
introducing the benefits of communication via the internet 
and the skills needed for this.

YouTube 
YouTube enables trainees to discover internet content in a 
simple, engaging and relatively enclosed online environment. 
It also allows trainers to build on the positive regard that 
people in India have for audio visual channels, whilst 
introducing the skills necessary to use the mobile internet.

YouTube may not be available to use in all locations due to 
connectivity issues. In these instances, we suggest either 
skipping the YouTube module, or using another audio/visual 
application that requires less data to run (e.g. an image 
search application such as Google image search).

Google Search 
Google Search allows people to find content that is relevant 
to them on the internet. This allows trainees to experience 
the range and depth of information available to them on 
the internet. It also allows them to practice their search 
and navigation skills. For trainers who have taken their 
participants through the YouTube module, this provides an 
opportunity to build on the skills learned with YouTube.

Safety and Cost 
Staying safe and understanding the cost of using the mobile 
internet are covered within each of the WhatsApp, YouTube 
and Google modules. Our research showed that safety and 
cost are significant concerns for people using the mobile 
internet in India, so we decided to address these within 
each in-depth training module and separately in the bitesize 
training sessions.

What is covered in this toolkit? What is covered in this toolkit?
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For trainers who only have 2-3 minutes at a time 
with trainees, there is ‘bitesize’ training which consists of a 
2-3 minute training session. Each session covers one topic 
and there are six topics to choose from: Introduction to the 
Internet, WhatsApp, YouTube, Google, Safety and Cost.

The bitesize sessions can also be used as a refresher for 
trainees who have already completed training, but would 
like a brief recap on what they have learned.

Turn to page 8 for the ‘bitesize’ training.

For trainers who have 45-60 minutes with their 
trainees there are four ‘in-depth’ training sessions. The 
in-depth training sessions begin with a 45-60 minute 
introductory session, followed by three mobile internet 
service training sessions of the same length. Each of the 
mobile internet training sessions cover one topic: WhatsApp, 
YouTube And Google. Safety and Cost are incorporated 
within each training session.

Turn to page 24 for the ‘in-depth’ training.

How can this toolkit be used?
You can use this toolkit in different ways depending on how 
much time you have with your trainees.

2-3

45-60 

This diagram provides a visual overview 
of the key services, functions and skills 
covered in the training.

Image

TexT

voIce

Google

Search and 
navigate 

information

Mobile Internet

YouTube

Search for 
videos

Send and receive 
one-to-one 
messages

WhatsApp

Create and 
participate in 

groups

Mobile internet SkillS training toolkit (MiStt)Mobile internet SkillS training toolkit (MiStt)

INTRODUCTION INTRODUCTION6 7


