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SECTION A:  INTRODUCTION AND WARM UP (5 mins.)Main Objective

Adopting a ‘voice of the consumer’ perspective, to understand women’s needs, hopes, aspirations and pain points (frustrations) and with reference to these to arrive at a more nuanced and contextualized understanding of barriers to mobile uptake and opportunities. To understand the local places and spaces women meet and interact, and key sources of trusted information.




The aim of the introduction is to get to know the respondents, to make them feel comfortable with the group situation and to establish an open and honest atmosphere for discussion. 

Moderator introduces him/herself
· Brief explanation of the purpose of the group discussion 
· Issue of confidentiality (Including audio-recording/ Video recording)
· No right or wrong answers, all answers are acceptable (free discussion.)
· Explain that it’s a learning experience and we are learning from them
· Importance of everyone participating
· Inform respondents that they will be talking about their general lifestyle and especially their habits and perceptions about mobile communication; and they will be expected to express their views on the same.

Ask respondents to introduce themselves & what they do for a living (source of livelihood).
INRODUCTION: Understanding respondents lifestyle in general (15mins)
Moderator: Try to divide the groups into subgroups e.g. farmers, small traders, housewives etc
· While in the subgroups, ask them to talk about themselves- name, occupation and family – including extended family (marital status, number of children)
· What activities do they typically do daily, from the time they wake up in the morning to the time when they retire to bed at night and where are these activities routinely carried out? What do you typically do on the weekends?
Allow the subgroups to compare and contrast their daily activities
· What are their hopes, fears, aspirations in life – for themselves and their families? What is really important to them – long and short range goals.
· In between their daily activities do they have free time when they are not engaged in income generating activities, house chores etc/ time that is free from duties or responsibilities?
· What they do in their free time- when they want to relax or de-stress. What are their hobbies/ interests?
· What social (e.g. church/mosque, community, and clan)/ Business (e.g. traders of some sort) groups do you belong to? How would they compare life & lifestyle now with that of 5 to 10 years ago? What are the major differences / similarities in lifestyle and their local community (trends and influences from the ‘outside’)?

MODERATOR: The following question is important as it will establish a open/problem-oriented atmosphere that will be useful for the entire session
· What do they like / dislike about current lifestyle, emphasizing pain points, inconveniences, barriers, etc.?

· What do they like / dislike lifestyle in the past (5 to 10 years ago)?

· What are the current affairs happening in the world and in (specify country) in particular?
· Probe:
· Political
· Economical
· Social

· Ask how their life has been affected by the political / economic and social changes that have happened in their country, in the world in the past couple of years as well as currently?

· Respondents to explain in detail
 
· Thinking about your current economic activities, (farming, trading etc), please tell me what challenges that are affecting you? MODERATOR: Try to be as specific and personal as possible. Avoid generalizations!
· Are there any solutions/ assistance you have received on these challenges? Which one and from whom?

SECTION B: ASSESSMENT OF THE INDIVIDUAL HOPES, ASPIRATIONS, VALUES, NEEDS (45- 50 mins.)

MODERATOR: Try to link any significant issues that are mentioned or arise in this section to the next section that focuses on mobile usage
Moderator: Explain to respondents that we need to understand a little more about their lives as individuals and as local women in particular, re-emphasize that we want their personal experiences rather than broad generalizations. 
· What things make you happy? Why?
· What things make them sad? Why?
· What are the important things in life? Why are they important?
· How/where do you spend your pass time? Why?
· What things do you do on weekdays and weekends? Probe for family activities vs. individual activities vs. livelihood related activities?
· What are your own leisure activities (separate from family) during the week and weekends and holidays? These could be interests or things undertaken for pleasure or relaxation
· What are your daily business activities? Trading, farming, etc.
· How do they organise their time and budget for it? What and how much do they spend their money on? 
· Do they have money they call their own? What is their definition of own money? How do they decide whether the money they have is their own or not?
· How was the money acquired?
· Where is ‘own money’ usually stored?
· What do they do and where do they go, with whom during their free time? 
· What are they looking for in the different leisure activities they pursue? 
· How do they prioritise these activities and what influences them in choosing leisure activities? 
· What kind of relationships do they currently have? E.g. close friends and  acquaintances, close and extended family, business relationships
· Which of these relationships do they feel are their most important relationships and why? 
· Who and what are the key persons and factors that influence their lives?
· What are their fears, aspirations and ambitions? 
· What are the main issues/ challenging people in their community?E.g.natural disasters e.g. drought, floods,  high food prices, security, gender inequality, ethnicity, politics
· Move smoothly from general challenges in the community to personal challenges (How about you?)
· Explore the relationships that they have with different people around them? Family, friends, relatives?
· How often do they communicate? How do they communicate with these people?
· What changes in communication with these people have they noticed?
· What impact has the mobile phone had in communicating with these people?


SECTION C: GENERAL COMMUNICATIONASSOCIATIONS AND TELECOMMUNICATION HABITS/BEHAVIOUR (15 mins)
Understanding respondents’ communication habits and behaviour
MODERATOR: Note this section covers can tend to focus on factual issues so be careful to focus on issues that may require some probing rather than the factual issues. Again be careful not to make this section the main focus of the conversation. Try as much as possible not to make the section long. Remember to link usage to specific issues and concerns that were discussed in the previous sections

LEAD IN

· Please describe the information & contacts you need in your farming/ to conduct your business? 
· Could you please tell me all the things that you think of when you hear the word communication? (To check for awareness of different communication methods)

· Check for spontaneous awareness of mobile telephone communication.

· Moderator to note the different types of communication on pieces of paperthen ask respondents to group them by a criteria of their choice in a mapping game. 

· From the groupings probe for:
· Similarities
· Differences

Associations e.g. for urban vs. rural, for men vs. for women, high class vs. low etc
· Likes and dislikes of each group

· Which group contains the type of communication they use most often?

· What do they like / dislike about the type of communication? Why? 
· Check for specific cues in the different groupings.

· Prompt the women on mobile phones. 
· Usage
· Awareness of providers
· How phones are acquired

· What is the main motivation to use mobile phone communication in each group / cluster?

· If you were to use a statement to describe mobile phone communication in particular what would be the statement?


AMONG MOBILE PHONE USERS

Ask respondents to talk about their typical mobile phone usage experience. 

· Kindly tell me how you first acquired your mobile phone, briefly? MODERATOR: Try to focus on capturing personal experiences and insights on motivation for and benefits of use and access
·  Please tell me your experience. (From the time you acquired the mobile phone and used it) MODERATOR- Allow the respondents to narrate their story of how they acquired and started using mobile phones, who influenced them, initial difficulties, solution providers, reactions from friends, family and community, etc.
· What do you mostly use your mobile phone for? Calling/ receiving calls, ‘flashing’- beeping, sending SMS, mobile money, etc
· FOR EACH MENTIONED ASK : How often do you use your mobile phone? Who do you communicate with often? For what reasons do you have to communicate with this person(s)? When do you communicate?
· How many SIM cards do you currently own? IF MORE THAN ONE, why do you need more than one SIM card?
· How do you get airtime for your phone?
· Where do you get airtime?
· How often do you have to get airtime?
· IF PURCHASE AIRTIME: Who purchases the airtime for you? IF NOT SELF: Any particular reasons? E.g. contact with male shopkeeper not allowed in the community


· Can you explain to me how you go about using yourmobile phone? MODERATOR- Allow the respondents to EXPLAIN or ILLUSTRATE how they use their mobile phones e.g. calling, SMS texting etc, capture when, who and frequency 

· What other functions other than SMS messaging and calling does your mobile phone have? How often do you use these functions? What do you use them for? How useful do you find them? Are they understood? 
· Looking at the way you have been calling do you call the same way as in past or has it changed?
· Probe:
· Perceived changes in calling behaviour
· Causes for the changes in calling behaviour
· What do they think of their calling behaviour could be like in future 

· Moderator to note trends and differences


· Thinking of mobile phone communication, what would they say are their expectations from the mobile phones?

· Probe:
· Let respondents rank the needs in order of importance.
· Do you ever borrow a mobile phone to use? 
· IF BORROWS: who do you borrow from? Why? How do the people you borrow from feel? 
· How much does it cost you to borrow a mobile phone? In kind, favours, monetary
· How long do you use the borrowed phone for? Are there any restrictions on usage? 
· What services they use or are allowed to use?

CALLING COSTS/ PRICING:

· Let’s talk about the tariffs/ prices…what are their perceptions/ experiences with calling costs? Probe forexpensive vs. cheap?

· Probe IF RELATED TO PREVIOUS SECTION ON NEEDS, WANTS, ASPIRATIONS ETC:
· Perceptions of current mobile phone pricing/ tariffs.
· Perceptions of different mobile phone service calling prices.
· Views on affordability versus costliness of mobile.
· Probe on Quality vs. Pricing/ tariffs
· What are their expectations on mobile phone service pricing/ tariffs?


MOTIVATIONS FOR MOBILE PHONE USAGE:

· What things did they consider while making a decision to purchase their first mobile phone device?

· Probe:
· Influence from friends: which friends – close friends/ acquaintance? How did your friends convince you/ what did s/he tell you? 
· Influence from spouse / family members: how did they convince you?
· Cost of calling 
· Need for communication- personal vs. business 
· Media: which media influenced your decision? How did the media convince you?

· Are there any advantages / disadvantages of having a mobile phone? 
· Probe in depth
· How are women phone owners perceived in the community? How do you perceive women phone owners?
· In your opinion what is appropriate for a woman to use a phone for? A daughter? wife? relative?
· What are the benefits to women having and using mobile phones?
· What are the risks of women having and using mobile phones? Have you heard of  any problems resulting from women owning and using mobile phones?
· What are the problems that you have heard of?
· Have you had any problems with your spouse / sister?
· What are the aspects of community life which are traditionally seen of as 'male' and 'female' pursuits? Is this changing? How (if at all) has mobile affected this? How do they feel about it?
· What do they think of the mobile phone communication vs. other forms of communication mentioned earlier?

BARRIERS OF MOBILE PHONE ACQUISITION:

Ask respondents to draw a descriptive (personification) of typical user of mobile phones?
Moderator to note the respondents’ perceptions of typical users/ owners of mobile phones (rural vs. urban, male vs. female) 
The moderator must ensure the use of this enabling technique is well understood for the respondents to participate in it productively. In the absence of comprehension, the moderator may explore other qualitative projective / enabling techniques that respondents are comfortable with.

· Probe:
· User personality
· Behavioural traits of users
· Typical pen portrait of mobile phone user

· Who would this person be in society?
· What would be his/ her values?
· Where would he live? Probe for social class associations?
· What would be his interest in life?
· Probe in depth

SPECIFIC TO NON OWNERS OF MOBILE PHONES
· Why don’t you have a mobile phone?
· “Mobile phones are primarily for men. If I need to use one I can always borrow it from someone I know (husband, father, brother)”. Do you agree with this?
· How do you perceive women who own mobile phones in your community? Is it a symbol of anything or does it tell you something about this woman? (Capture the emotional as well as the practical dimensions).
· Have you considered having a mobile phone?
· Do you plan to have a mobile phone some time in the future? What would encourage you to use a mobile phone in the future?
· What do you think the mobile phone would help you with? 
· And how do you plan to acquire one?
· Do you think anyone in your family or community would object to your owning a mobile phone? Who and why? 
· What do you think is the cost of a mobile phone/ device?
· How would you raise the money to buy the phone?
· Who would make the decision on buying the phone? Why? 
· What do you see as challenges of having a mobile phone for you? Probe for;
· Network coverage
· Cost of acquisition
· Cost of recharging airtime
· Decisions of purchase- husband vs. self

SPECIFIC TO OWNERS OF MOBILE PHONE 
Moderator: Explore types of phones possessed by the owners of mobile phones
· Which phone type do you currently have? – Probe – type of mobile phone.
· How did you get this phone? (was it a gift, purchased etc) Was this phone new or used? 
· IF PURCHASED: What made you choose this particular make of mobile phone? Probe: functionalities, cost
· What do you normally use mobile phone for?
· How do you use your mobile phone?
· What advantages do you enjoy from using such a phone? How is it better than  using any other make?
· Are there any other disadvantages of using your current phone? 
· What challenges do you/have when using your current phone? 
· Looking back to your first experiences with a mobile phone, how difficult was it to understand how to operate it and what functions were available on the handset? (specify what was difficult). Did you receive any help? From whom? Have other women (men) asked you for help or advice regarding how to operate their mobile phones or what they can do with it (features)?
· How many of you have daughters? (show of hands) Do they own handsets (if age appropriate)? Would you encourage them to purchase a mobile (if age appropriate)? What is the appropriate age for a girl/woman to get her first handset? For a boy/man?
SECTION D:  IMPACT MOBILE PHONE AND VAS USAGE IN THEIR LIVES (15Mins)

Moderator to explore ways in which the mobile phone is perceived in relation to the respondents’ current economic activities
· What do you think about the mobile phone as a tool of assisting you to conduct your daily activities? 
· How important is communication in these daily activities?
· How important is communication related to these activities, when deciding to purchase a handset?
· How important is information related to these activities, when deciding to purchase a handset? 
· [bookmark: _GoBack]How do you think this would assist you in achieving better returns in your business, farming etc? Probe more on individual activities of each of the respondents with particular attention to women.
[bookmark: OLE_LINK1][bookmark: OLE_LINK2]For those involved in farming:
· What types of farming are you engaged in?
· What crops do you grow?
· And do you keep any livestock? Which ones?
· How would communicating be useful to you in your farming/ business activities? Examples of their perceived use of mobile communication in their activities.

For those involved in xxx (whatever is relevant in the local setting, e.g. handicraft production, sales, day labour, housekeeper, etc.
· Describe the activity
· Describe communication and information needs related to it
· How does your mobile phone make life easier related to the above activity

Close and thank respondents
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