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http://www.gsma.com/mobilefordevelopment/wp-content/uploads/2013/02/GSMA-mWomen-Visa_Unlocking-the-Potential_Feb-2013.pdf
https://siteresources.worldbank.org/EXTNWDR2013/Resources/8258024-1320950747192/8260293-1322665883147/WDR_2013_Report.pdf
http://www.gsma.com/mobilefordevelopment/wp-content/uploads/2013/02/GSMA-mWomen-Visa_Unlocking-the-Potential_Feb-2013.pdf
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http://www.gsma.com/mobilefordevelopment/wp-content/uploads/2016/04/SOTIR_2015.pdf
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http://www.gsma.com/mobilefordevelopment/wp-content/uploads/2012/03/drivingcustomerusagefinallowres.pdf
http://www.gsma.com/mobilefordevelopment/wp-content/uploads/2013/07/Customer-Business-Intelligence-.pdf
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https://www.cgap.org/publications/power-social-networks-drive-mobile-money-adoption


http://www.gsma.com/mobilefordevelopment/wp-content/uploads/2013/07/Customer-Business-Intelligence-.pdf
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http://www.gsma.com/mobilefordevelopment/wp-content/uploads/2012/03/drivingcustomerusagefinallowres.pdf
http://www.gsma.com/mobilefordevelopment/programmes/connected-women/bridging-gender-gap
http://www.gsma.com/mobilefordevelopment/programmes/mobile-money
http://www.gsma.com/mobilefordevelopment/wp-content/uploads/2013/02/GSMA-mWomen-Visa_Unlocking-the-Potential_Feb-2013.pdf
http://www.gsma.com/mobilefordevelopment/wp-content/uploads/2016/02/Connected-Women-Women-and-Mobile-Money-Insights-from-Kenya-Nov15.pdf
http://www.gsma.com/mobilefordevelopment/wp-content/uploads/2014/09/2014_DI_Reach-half-of-the-market-Women-and-mobile-money.pdf
http://www.gsma.com/mobilefordevelopment/programme/connected-women/reaching-half-of-the-market-women-and-mobile-money-the-example-of-telesom-in-somaliland
http://www.gsma.com/mobilefordevelopment/programme/connected-women/reaching-half-of-the-market-women-and-mobile-money-the-example-of-beam-in-india
http://www.gsma.com/mobilefordevelopment/programme/connected-women/reaching-half-of-the-market-women-and-mobile-money-the-example-of-nationwide-microbank-in-png
http://www.gsma.com/mobilefordevelopment/programme/connected-women/reaching-half-of-the-market-women-and-mobile-money-the-example-of-ubl-in-pakistan
http://www.gsma.com/mobilefordevelopment/wp-content/uploads/2013/07/Customer-Business-Intelligence-.pdf
mailto:mmu@gsma.com

