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strongly or somewhat agree
that forgetting passwords and
having to reset accounts is a
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With the upturn in internet-connected things and an increase in
applications gathering personal information, concern over online security
and privacy has grown. The connected life and the rise of Internet of
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consumer data while cultivating and enhancing future digital services?
This session will feature some of the world’s leading CEOs as they discuss
the opportunities and challenges associated with delivering trusted,

“Source: GSMA ‘s Mobile Connect Consumer private and secure digital services in the era of the Internet of Things.
Research Report 2015, China
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Secure digital identity is now in our hands
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