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..industry’s feasibility frontier..

..is being pushed.  



commercial viability

technical feasibility

human desir



why.. 

..it is hard for MNOs..

..to adopt HCD?
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..isn’t exactly in their.. 

..comfort zone.



..routines are carved..

..in stone.



..people do not necessarily..

..welcome new ideas. 



..failures are considered..

..profane. 



..conformance to the norms..



..learning a new language..

..requires time, patience and commitment.



..content without the context..



Telenor Pakistan’s…

..approach.



..CEO is member of the..

..innovation team.



..guiding coalition..



..design space



..colors began to.. 

..change.



.. grassroot level.. 



..core business.. 

.. digital distribution.



..understanding and creating value..



.. rural eco-system.



..rural investment packs no less a..

..bang for the buck..
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