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INDUS TIBY LEADING SMARTPHONE

KNOWLEDGE

ECOSYSTEM FOR A SMARTPHONE

v' Impact of smartphones OPTIMIZED NETWORK
from lab and field tests v' Products

v Influence device and v" Planning and
applications designs optimization

v' Add and improve radio v' People

and core product features
SMARTPHONE BUSINESS

v" Impact on brand

@ ~-—| [6] —L v En.d—to-end product support

v Drive revenues
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Mobile subscription essentials

CAGR 2011-2017 Umnit
Worldwide mobile subscriptions G, 000 5,700 8,900 T2
— Smartphone subscriptions TO0 1,000 3,100 30%0
— HT smartphones 350 millions
— Mobile PC & tablet subscriptions 200 250 650 25%
— Mobile broadband subscriptions 1,000 1,400 5,100 30%%

Mobile traffic essentials

CAGRH 2011-2017 Unit
— Monthly traffic/smartphone 250 350 1,100 30%
— Monthly traffic/HT smartphone 450
— Monthly traffic/PC 2,000 2,500 8,000 25%0 MB/month
— Monthly traffic/tablet 650 850 3.200 30%
Monthly traffic/fixed broadband connection S35,000 20,000 140,000 25%0

Multiplier 2011-2017
All mobile data 15

60%0
— Smartphones 20 65%
— PC 10 50%0
—Tablets 75 100%

Fixed broadband
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SOCIAL MEDIA CHANNELS RLAM

GE Il TONKINOW ERICSSOIN
RLEAN SOCIAL MEDIA PRESENCE.

f
LATIN AMERICA

www.facebook.com/EricssonLatinAmerica

BRAZIL

www.facebook.com/EricssonBR

CARIBBEAN

www.facebook.com/EricssonCaribbean

LATIN AMERICA

www.twitter.com/#!/ericssonlatam

BRAZIL
www.twitter.com/#!/EricssonBR

CARIBBEAN

www.twitter.com/#!/EricssonCarib

LATIN AMERICA

http://www.youtube.com/EricssonLatam

BRAZIL

http://www.youtube.com/EricssonBrazil
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