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3C’s RCS Engagement Platform




= Register and Design Your Chatbot For Multiple MaaP Platforms
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Chatbot Setup

3C Chatt )
ratbot I Info & Options

RCS Chatbot Name

Conversation Color

StoreCo.

North America’s Top Clothing Retailer

. &

CALL WEBSITE EMAIL

Logo StoreCo-Logo.jpg

Description North Ame

Brand Selected Image StoreCo-Banner.jpg
INFO OPTIONS

Privacy Policy ttp
+18000000000
Terms And Conditions http://storeco.com/t call

http://www.storeco.com/
Chatbot Catchall Web

support@storeco.com
Email

Contact Info

Phone
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k 3CRCS CMS Makes It Easy to Build and Manage Rich Cards. ..
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RCS

StoreCo. Semi-Annual Sale

Semi-Annual Sale broadcast

Rich Card

Card Orientation* g iovizontal Vertical

CardTitle*  Shop our Semi-Annual Sale!

“ard Description  Saleis on now until 10/30.
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... As Well As Rich Card Carousels
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StoreCo. Shop Now
Descripton®  StoreCo. Clothing Options
Client™  StoreCo

Message Type ™

Card Crientaton* Horizontal [ Vertical

Jears

Descripton®  Super Skinny Skinny Slim Regular

Media*  Jeans jpg BROWSE © Requred

Recommended: Video-MP4, Image-PNG, JPG or GIF

Media Heigth " Short Medium Tall

Joans
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Slim
Regular
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= And Ultimately Ties Into 3C’s RCS Orchestration Tool. ..
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42 RCS Engagement Platform

RCS CMS

RCS CMS °

Name ~ Client Date Modified

01A Phil's Contents [tato edit 9] 3Cinteractive Demo Account 7/27/2018
Best Buy Pilot Test Card 3Cinteractive Demo Account RichCard 8/15/2018
Brett Carousel Test 3Cinteractive Demo Account Carousel 7/9/2018

Brett Vertical Rich Card Test 3Cinteractive Demo Account RichCard 7/6/2018

Carousel 7/25 1 3Cinteractive Demo Account Carousel 7/26/2018
Carousel 7/252 3Cinteractive Demo Account Carousel 7/25/2018
Carousel 7/26 1 3Cinteractive Demo Account Carousel 7/26/2018

Default Values Rich Card Juanin RichCard 8/10/2018
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k ...Which Makes It Easy to Build Comprehensive RCS Workflows
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Quickly and Easily Define A Target Audience for Your RCS Chatbot with Audience Builder
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k Schedule Your RCS Workflows for Inmediate or Future Broadcast
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3CRCS Reporting—Phase 1

Users
- Total

- Active
- Engaged

- New

Users

Messages

- Messages Per Session

- Total, Sent, Read, Unread,
Received, Unidentified Response

- Conversations

- Current, Total, New, Avg./User

Messages Report

Daily Sessions

Daily Sessions

Daily Sessions Per User

- Session Time Per User

User Messages Per Session

Averages

. Monthly
. Weekly
. Daily



z 3CRCS Reporting—Phase 2

Links and Intents

- Links Clicked
- Users and Lifetime Users
Response Time, Read Time, Most Active Hours

- Messages per Session
- Conversation Starter

- Messages, Read Rate, and Response Rate
- Daily Sessions
- Sessions Per User
- Time Per Session

- Message Per Session

Daily Sessions

Links Clicked Sessions Per User

10k 34

+3.4% +5%

Time Per Session Msgs Per Session

55s 2.2

+1.1%

Daily Sessions Report



3CRCS Reporting—Phase 3

Customer Flow Analysis
- Read Rate
- Total Session Time
- Fall-off Points
- Click-through Points
- User Journey
- Retention
- Goal Completion

- Time; Messages
- User Satisfaction

- Rating; Yes : No
- Traditional Funnel

- Completion Rate

COHORTS > DAYS

Mon, Dec 04, 2017

Sun, Dec 03, 2017

Sat, Dec 02, 2017

Fri, Dec 01, 2017

Thu, Nov 30, 2017

Wed, Nov 29, 2017

Tue, Nov 28, 2017

100%
761
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423
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50
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8.511%
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6.036%
51
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66

7.631%
76

10.21%
102

3127%
238

28.57%

136

33.33%

[

36.8%

e

33.68%

324

36.65%

365

35.54%

355

9.593%

73

7773%
37

10.4%
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9.822%

83

9.875%

95

1074%

107

10.51%

105

User Journey Report
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150

19.96%

95

23.64%

100
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230
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260

30.02%

299
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290
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95

14.5%

69
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179
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218

257%

256
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246
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52
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122
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