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Brands are excited by the potential benefits of RCS

> i Enhanced visuals build confidence for consumers
o)

c ] . .

alll |nteractive experiences increase engagement

Read and delivery receipts provide actionable analytics

...but have reservations

@ Pricing unknown

@ Adoption by carriers and providers

B

Relationships with existing apps




Why Not Pilot?

A_ Test and learn

@ Little risk or commitment

'{:‘% Augment current initiatives

Starting to see what RCS delivers and results are exciting

Click through rates

Sales
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Retalil

Major US retailer

Goal: Test customer acceptance of RCS

Promoted: @f Registry services

@ Personal shopper

%‘F In-store events




Retail Findings
cOR

CC) Majority of respondents were interested in local store events and information
E Creates potential to drive foot traffic to brick and mortar locations

ﬁ Promotes instant action by customer as they don’t have to leave the conversation
vIi. Purchase

» Appointment
* Registry (wedding, baby)




Marketing Multi-tasker

» Multiple campaigns within one program (3-in-1)
« Test customer preferences within single campaign e -
» Limit customer “message” fatigue 1
» Stretch marketing dollars I
In-Store Appointments
Great! What kind of appointment would you
£ like to make?
ARl |_NE— f Registry —\\\}fm sylist )) T(mme Fvs-m:i?‘l
Zmnmw.s?i:w:m ° Chat message




Seamless Conversation

Easily navigate in and out of message flow

- Click out to find location

- Return and continue the conversation

Track and retarget

Determine where abandonment happened

Send follow-up messages to restart conversations

Google




Healthcare

Partnering with mPulse Mobile to launch
RCS with leading med-tech firm

Consumers reorder diabetes supplies
1 via RCS messaging




Healthcare Program Features

Enhanced Branding
Promotes confidence

. Hi Jane! This is just a reminder from
O rder Rem 1 nders ............................. MedCorp. It is time to place your product
supply order. Your order # is ABC1234.

You can choose one of the options below.

Encourages follow through
Order Options

Your Order #ABC1234 has been canceled

and will not be processed for now, Al te r’ can Cel or pOStpO ne
however it will be saved in our system. [ [

You may choose to receive a reminder Ord e r

message again whenever you are ready
to confirm the order.

Product Carousel

oy
See prqducts a_nd @ DI . Reschedule Reminders
order with confidence ) Keeps patients on
. o _ schedule with their
Elite Sensor Tube Set Monitor
Qty: 2 (5/box) Qty: 2 (10/box) Qty: 1 thera py

Suggested Actions ..., Confim 0t

Easy tO take neXt StepS Chat message ° Chat message




Expected Benefits

@ Higher customer engagement rates

@ Better health outcomes for patients

$ Reduce healthcare costs




How to Succeed
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Trial now Start simple Test, learn and refine




