
HOW TO LEVERAGE 
RCS BUSINESS MESSAGING



AGENDA

BRAND DISCOVERY

INTEGRATED P AYMENTS

CONVERSATION DESIGN



RCS BUSINESS MESSAGING

Stand your brand
OUT OF THE CROWD



BOT DIRECTORY
Listing of businesses

BOT STORE

SP ONSORED BRANDS
Monetiza tion opportunity



BOT STORE

BOT DIRECTORY
Listing of businesses

SPONSORED BRANDS
Monetization opportunity



INTENT-BASED SEARCH
Find businesses with free text powered by A.I. 



INTENT-BASED SEARCH
Find businesses with free text powered by A.I. 



DISCOVERY IN REAL W ORLD
QR Code business discovery on printed media



DISCOVERY ON
A P HONE CALL
Convert users from the voice 
cha nnel to cha t, us ing 
Call - to -Message



CONVERSATIONAL COMMERCE

Commerce found
A NEW DIGITAL HOME



INTEGRATED P AYMENTS
Closing the gap in conversational commerce
Integra ted w ith 700+ payment methods, 
in 200+ countries



INTEGRATED P AYMENTS
Closing the gap in conversational commerce
Integra ted w ith 700+ payment methods, 
in 200+ countries



Tools: Conversation Studio

2 hours : the time required to launch a full 
conversational service w ith pa yments



Targeting customers with Messaging Campaigns

Outbound m essa g ing  ca m p a ig ns  
ta rgeting cus t om er seg m en t s



ADDING VALUE TO
RCS BUSINESS MESSAGING

BRAND DISCOVERY
made easy with 
Bot Store, QR Codes and 
Call-to-Message

CONVERSATION DESIGN
Design tools for quick launching 
of automated conversations

INTEGRATED PAYMENTS
Closing the gap in conversational 
commerce



w itness  the  d ifference .



This  d ocum ent  m a y conta in  p rivileg ed  a nd  confid en t ia l in form a t ion  from  W IT. 
All copyrights, proprietary information, including trade secrets and Intellectual Property Rights,  are WIT’s property. 
Any una uthorized dissemina tion, copy, disclosure, use or dis tribution of the ma teria ls  presented is  s trictly forbidden.
W IT is  not responsible  for the completeness , a ccura cy a nd up-to-da te of the informa tion herein a nd w ill not be held responsible for eventua l 
da ma ges  or losses , w hich ma y be ca used a s  a  result of usa ge of this  informa tion.
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