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RCS Business Messaging:
wWhy and How

A PRACTICAL GUIDE FOR BRANDS



Consumers check their phones

50 times a day



HOW BUSINESSES COMMUNICATE WITH CUSTOMERS
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HOW CONSUMERS COMMUNICATE WITH BUSINESSES
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%-735%

of consumers want to
contact businesses via text




SMS

98% open rate
90% read within 3 seconds

In average: 90 seconds to respond

Poor Ul: text-only

21% open rate
50% of emails are SPAM

In average: 90 minutes to respond

Better Ul/UX
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From SMS to RCS Business Messaging

SMS Business Messaging

Text only

One way

Lack of engagement metrics
Mostly used for OTP codes

9

My Telecom

Want to be one of the first people
to discover the new Samsung S9?

To win this chance, send a FREE SMS
to 3302 with the text SAMS9

RCS Business Messaging

Rich media: images, videos, maps, buttons,...
Two way conversations

Easier to collect engagement metrics

Ability to develop “Chat Apps”

Messages ~ MyTelecom &

@mytelecom

Subscribe our

Netflix Plan and

you will get Subscribe our
Netflix for free in Lime Plan and
the next 12 months get a 10€ vou

NETFLIX @ Lime

Netflix Plan Lime Plan




WHY SHOULD YOU CONSIDER +MESSAGE
INSTEAD OF AN OTT APP?

&

LINE WeChat

fo \ docomo WMDDi SoftBank

WhatsApp Facebook Messenger
TRUST
RESPECT FOR PRIVACY




- NEW PARADIGMS
- WITH +MESSAGE?

Conversational Marketing
Conversational Commerce

- Conversational Reservations
~ (Automated) Customer Service



WHAT CONSUMERS
GOOD USER EXPERIENCE
RELIABLE SERVICE
TRUST + RESPECT FORF

\ Tt 5 s




DON'T SPAM THE USERS WITH
UNSOLICITED MESSAGES






QUESTIONS YOU MIGHT HAVE IN YOUR MIND:

1- How .can I connect to the +Message Platform from the 3 Mobile Carriers?
2- How to assure Authent|0|ty and User- Prlvacy’? '

3- What are the guidelines for using +Message?

4- Are there local Aggregators that can help me?

5- How to address 100% of my customers?

6- How can | divert phone calls to Message Conversations?

7- How can | build “Conversational Apps”? Is there a Builder? An SDK? :

8- Can | use +Message to impr0ve my Customer Service?

9- Can Il make use of Al Technology to automate some of the Conversations?
'10- Is there a platform | can use for Testing?



QUESTIONS YOU MIGHT HAVE IN YOUR MIND:

How can Il divert phone calls
 to Message Conversations?




- APHONE CALL
convert users from the voice

channel to chat, using
- Call-to-Message




QUESTIONS YOU MIGHT HAVE IN YOUR MIND:

How can | build
_“Conversational Apps”?
Is there a Builder?
An SDK? |




Conversation Studio
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QUESTIONS YOU MIGHT HAVE IN YOUR MIND:

Canl use +Message
 to improve my
~ Customer Service?




Yummy Bakery

Customer Service




QUESTIONS YOU MIGHT HAVE IN YOUR MIND:

Can | use Al Technology
~ toautomate some of the
- Conversations? |




Artificial Intelligence

‘ @ Knowledge Base
Gg Language Recognition

Sentiment

Q ? Intents and Entities

Wk



QUESTIONS YOU MIGHT HAVE IN YOUR MIND:

Is there a platform
1 can use for testmg”




Enroll now and start
testing with a trial account
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Send e-mail to:
wcep.support@wit-software.com
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