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Key components of a digital society

GSMA

DIGITAL CITIZENSHIP DIGITAL LIFESTYLE DIGITAL COMMERCE
Interaction between Use of smart devices to access Simplifies a commerce activity

government, businesses and locally relevant content and by expanding access to
citizens specifically in the non-core communication marketplaces, replacing physical
provision and use of public solutions that offer a more cash, and facilitating the

services over digital channels convenient experience processing and delivery of
orders over digital channels

DIGITAL IDENTITY CONNECTIVITY
Proof of identity is a prerequisite to Fast, reliable and continuous individual
socio-economic development and essential access to the internet is the foundation for
to accessing basic services. Mobile the creation, distribution and consumption
technology is uniquely positioned to enable of digital applications and services

accessible and inclusive digital identity
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5 Digital Societies — APAC Mobile 360

The GSMA and the Mobile 360 team aim to bring together 250+ government officials, mobile operators
and technology leaders, to discuss the imperative for secure digital identities for powering digital
transformation across APAC, and how government and industry can work together to accelerate digital
economies in the region through collaboration and enabling frameworks.

GSMA Mobile 360 Series - Digital Societies convenes governments and Mobile Operators together with the wider technology ecosystem to discuss
creating secure digital identities to power tomorrows connected commmunities.
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https://www.mobile360series.com/digital-societies/

