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INTRODUCTION

The GSMA Global Mobile Radar is a global community for futurists, executives and strategists in
the mobile industry. The platform aims at bundling industry knowledge to provide a global overview
of sources of disruption and change, delivering validated industry insights to GSMA members early
and flexibly. The platform allows to share knowledge and thoughts with peers in real-time to trigger
deeper analysis by GSMA experts and to begin strategic conversations with the industry
colleagues.

The manual is meant to give assistance in using the Global Mobile Radar and walk you through
the different modules and help you understand the workflow and how the platform works.

LOGIN

There are two options to access the GSMA Global Mobile Radar:

1. You can go to www.gsmaradar.com and register
2. You get an invitation email to the radar

When registering on the platform, you need to

Add a username

Add your email address

Fill in your first name and last name

Select your organisation

Decide on privacy options

Optional: Fill in phone number & postal address
Solve a simple mathematical task

Click on “Create new account”

ONOORON =

There are two options with regard to the privacy setting. You can choose between public and
anonymous. When selecting anonymous, other users can neither see your name on the platform
nor get access to your email address.



Home » User account
User Profile
Account Settings

Usemame *

E-mail address *

Perscnal Data

Salutation Mr.
First name *

Last name *

Phone Number

Offica address

Fal

Organisation * --Select Organisation -
Privacy Anonymous

Captcha * 3+4=

Solve thés simple math problem and enter the result. E.g. for 1+3, enter 4.
Create new account

Figure 1: Register Form

Afterwards, you have to wait for the existing Radar Team to activate your account. Once the Radar
Team has done that, you will receive an email with a link to log in to the GSMA Global Mobile
Radar and you will be redirected to the account setting page.

In order to get access to the platform, you need to

Set a password

Optional: Fill in address, phone number etc.
Choose region of expertise

Add fields of expertise and press ENTER
Add position and press ENTER

Optional: Add social media profiles

OO WON=



Set password

Optional: Fill in personal
data

Choose region of
expertise

Add fields of expertise
and position

Optional: Add social

Figure 2: Account settings

Account Settings

E-mail address *

5. Al e-mads from the system will be sent to thes addrass. Tha a-m
will only be used if you wish to receive a new password or wish
notfications by e-masi

Password *
Password strength:

Confirm password *

Ta change the current user password, entar the new password in both fields

Pessonal Data

Salutation Mr. 3
First name * |
Last name * |
Phone Number
Office address
pal
Regions of GLOBAL
Expertise*
AMERICA EUROPE AFRICA ASIA OCEANIA
+ Central and + Eastern Europes NorthAfrica + Central Asia  + Oceania
South Amenca 4 westemn + Sub-Ssharan + EastAsia
+  North America Europe Africa +  Middie East
+ Southeast Asia
+ South Asia
+  Westem Asia
Crganisation * GSMA ¢
Privacy Ancnymous :

other users cannot 5ae your nama

If anonymous is sele
wises  Keine Datei avsgewanit
rual face or picture. Pictures larger than 1024x

Upioad picture

124 pixels will be scaled down

nad address
0 contact you

Allow o
hidden. Note that some
aven if you choose o disabie t

Time zone Europe/Beriin: Thursday, May 12, 2016 - 12:43 +020¢ ¢
Select the desired local time and time zone. Dates and times throughout thés site wil be displayed
using this bme zone.

Personal contact 7
form thar users 1o cantac! you via a persanal contact form which kesps your

leged users such as site administrators are still
featurs

Fields of Expertise * P

Position * p

Twitter
Facebook
Goagle+
Linkedin
RG

Other Social Profile



HOME

What is this module for?

The home page provides quick access to trends, themes, hot topics, own and favorite elements.
This module also gives an overview of discussions in your field of expertise and shows the latest
platform activities and notifications.

New themes New trends Rated trends
X
ass Access to new themes,
Explorer trends and rated trends
Wong Map The Era of Exponential Grow
+ th: getting ready for non.. loT Platform Fragmentation Engagement Banking Community Currencies
Theme Teend Shon Trend Short Trind Short
Create
) " ] | ]
Tag Cloud
Hot topics (ail) Hot topics {in fie'd of expertise) Own trend shorts Favorites
Discussion .
Boaro

Access lo lrends that
have been marked as
Favorites are listed here

Access to trends that
have been discussed
and rated lately

Community Currencles Core Banking {digital) Device commoditization Matsle Banking
Trend Short Trand Short Trend Short Trend Profile

Figure 3: Landing Page - Overview

The notifications tab
shows all actions and

activities related to your 2 Notifications Ce Discussions (in fieid of expertise) * Trend timeline
trends
10.05.2018
A ] 3 )
‘{" e YoM Sec ENNSLE Gy 1 o, A Ot ope ‘ Your trend Software Defined Infrastructure (SDx!) Is

') " . now a hot topic.

Figure 4: Landing Page - Notifications tab



This tab shows all

discussions in your field & Notifications » Discussions (in fieid of expertise) W Trend tmeline

of expertise

23.02.2016

Phil Yim started a new discussion for the trend °
p2p lending

: How many good borrowers are out
Direct access to the there right now?

who'? d'scuss?n by P2p lending was really hot in 2015 as i was posed lo
clickingon this icon surpass $78 bilion in origination voluma. | say “was"
becauss cracks are appesring on the surface. X's
pretty wall known that pecple take out p2p oans to
pay down credit card dedls. Eventualy,.. more

Edt Delete Ciose Reoly

22022016

& §3. Tobias Heger started 2 new Ciscussion for the tme Q
Syl 1o markel of bond Industry 4.0

¥ The transformation is an aiready

40 Ongoing process ...
that wil take years 1o fully panetrate siow-moving
indusiries with long machine replacement cycdles. In
parafiel there is @ market emerging for sensor
socsascnas and data analytcs, though
Edit Delete Ciose Reply

Figure 5: Landing Page - Discussions (in field of expertise] tab

The trend timeline tab
shows the |latest platform
activities

ey

T 10.05.2016
The trend timeline shows

which trends have been Payments Evolution

edited or created lately S ;“'d'“""
‘bl evices ance are

charging the payments larcacape
by enabling amytime, anywhare
capab bt

PhilVim &
Trand sdiec S

£6.05.2016

Wearables

Troed Shan

Viearablo can be timpls or sman

Simpla wearabias have imiled

functionality with lew sensors
mn

Blockchain Evolution
Trerg Profie

To betler uncerstand whers the
blockenain i headed, let's ook at
the defintion cllered by Ethereu

The trend timeline shows
who has edited trends

.
& AshPham
Julane Kratzat &

Figure 6: Landing Page - Trend timeline



RADAR

What is this module for?

The radar provides an actionable overview of trends and their interdependencies. It structures all
trends according to changeable criteria and shows recommendations and assessments from the

community.

The radar view can be easily adjusted to one’s needs. Through various settings, search and filters
it is possible to bring trends into new contexts and to understand its relation to other trends and

topics.

Radaris customizable

Display of decisionsin
real-time

Home > Radar » Trend Radar

Trend Radar

Radar Settings

Distance ~ Time to market
Color Revenue Potential
Size Relevance

Active Filter

No Filters are currently active

Proposed Action
@ Monitor
W Assess
A o
Relevance

® low

Display of trend relations

Figure 7: Trend Radar

“ o o

Search Basic Filter

Show Labeis
) Show Radar s 360°
Show All Relations

Applicatons & s.,,,e..

Filter options for the
h

Revenue Potential

Low @

Moderale @

Hgh @

Radaris structured along
innovation focus fields



EXPLORER

What is this module for?

The explorer provides another way to browse through, filter and search for trend shorts, trend

profiles, themes, inspirations and hot topics.

Home y» Explorer

st
™ Expl
xplorer
Jm p
Radar
Ratngs
aes
lorer
Searcn My Fliters Segment SAPILES
@ £ select ~  Select -
Warld Map
Editing Status Status Type
Search with keywords P = | Femee S
Theme filter
Sonaie Trend
Aclive Fite Hot Topics

No filters sclected.

=) Current Elements [183) A-Zaw NEW - OLD m v

Search results

Trend Profile Trend Short Trend Shemt

0] Access Management Adblocking

Appications & Services Applications & Sacvices Digitst Coment & Media
28.01.2016 2801206 02032016 2203.20%
Figure 8: Explorer
s Home 3 Explorer
Home
- Explorer
Radar

Revenue Polential Efficency Gain Potental Disruptive Polental
Low-Hgh — Mocerste-Hion N Lo -Hoh
@ Technological Maturity Market Reaciness Proximity fo Operator Business Mode! Filter for trends with
World Map T Moderate - High T Moderate-Hon § Low-Low specific rating results by
Average Overall Relevance Proposed Action for MNCs Time-to-Market using sliders

—low-Hoh M _Moio-Ac | IS s fun2pewr

Figure 9: Rating filters of the Explorer

Two filter options for the

Options for the basic




WORLD MAP

What is this module for?
The world map has two main functions:

1. It shows the countries with most expected innovation activities based on community
assessments. Please note that the validity of the information is highly dependent on
community assessments. During the beta phase this shall be seen as early indicators only.

2. It allows to show relevant trends for specific regions according to community ratings.

World Map

Raing P
Search for trands
related to “Digital Dightat Banking feol

Banking”

Current Filters

Trends related to

“Digital Banking” are
especially relevantin
regions thatare
displayed in darker red

Figure 10: World map - Search for trends

World Map

Current Fiters
Saarch dghs X

Russia [57) LY

Listof relevant trends
that have been rated in
a chosen region

Select region lo see
related trends

Figure 11: World map - Trend relations for selected regions
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TAG CLOUD

What is this module for?

The tag cloud provides another way for browsing through the content, here based on keywords
attached to trend descriptions. It is a visual way for working with the information and helps
understanding relations of trends and topics. The size of keywords points to its popularity and
frequency. The tag cloud makes it possible to categorize large datasets and browse through them
dynamically.

s Home » Tag Cloud

Tag Cloud

Possible to search for
Filter keywords of a segment
or theme
Search for keywords —
and related keywords >
World Map Active Fllter
a No filters salected
Dashboard
O, security
K—‘ communication Rk =
Discussion . payments
Board sefTvices
.. paymen
o® Baﬂklng d'gltal business
Administrate ‘ )
service financial S P
o & . ag Cloud generate
s p low-cost y
! o bank ¥ through keywords in the
connected v marketing Trend Short
Clicking on a specific network identity
keyword, related internet smart platforms
keywords are shown )
4 networksStrategy
p2p 0s
o+ Tinancial services innovationopen
Connectivity

Figure 12: Tag Cloud
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CREATE

What is this module for?

This module enables the users to add trends and inspirations to the platform. In the creation
process experts from GSMA and member organisations can be invited to co-author the trend
descriptions.

Home

New themes New trends Rated trends Rated shorts

Radar

Explorer

®

World Map

Software Defined Infrastruct =
Biological Computing ure (SDxI) Mesh Wi-Fi Networks

The future of banking, financ

Trend Short Trend Profile Trend Short
(Q) » Trend | | |
Tag Cloud » Inspiration
@ Hot topics (all) Hot topics (in field of expertise) Own trend shorts Favorites
Discussion
Board
Messages

Life Stage Banking Business Banking Platforms Biological Computing Disruption from Above

Trend Profile Trend Profile Trend Short Trend Profile
| | | |

Figure 13: Create

Creating a trend

Publishing a trend on the platform is a multi-stage process that ensures quality and validity of the
offered information.

In order to create a trend

1. Click on the button “Create”
2. Click on “Trend”

Afterwards, you will be redirected to the trend creation page, which is divided into a Trend Short
and a Trend Profile.

In the first step of creating a new trend, it is only necessary to fill out the fields marked as
mandatory for Trend Shorts. That is to say

12



4.
5.

Trend title

Segment, i.e. one of Access, Applications & Services, Business Models, Cloud, Core
Network, Customers, Devices, Digital Content & Media

Keywords. Be aware that a list of existing keywords appears upon double click on the field
Optional: Meaningful image

Optional: Assign experts to help co-author trend later on

The fields in the Trend Profile section can be ignored at this stage. They will be edited in a later
stage if the trend has been selected for further exploitation. However, input for the Trend Profile
can also be added in the first step and will not be lost.

The workflow and user specific steps from a Trend Short to a Trend Profile are explained later on
in the section “ From Trend Short to Trend Profile — The Users’ Tasks”.

Home » Trend

Create Trend

Trand Shont

Add trend title Tite * Secment?:  [Erad= ? Choose segment

Assign Type to search or double click to see
Expert P iwe

Overview *

Add short trend

description of max. 100
words

. 100 Words Left
Add keywords/tags and
5 Keywords P Typ= to search or double click to see list o
image for the trend
Image
r
end Profile
Summary N7 Yy =EESEEEE - ‘20
Trend Profile becomes
relevant at the later
stage
Path: p
Disable rich-text
Examples N7 UsEEaw = v
Path:p
Disabée nch-text
Drivers R yxEBEIREE - L B
Path: p
Disabée rich-text
Tane
Trend Weak $ Lnking To :W

Save [ Save & Submit

Figure 74: Create Trend
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Creating Inspirations

Inspirations are additional information, documents, files, videos, pictures, case studies etc. with
regard to a trend and can be created or uploaded by the users and external experts.

In order to create inspirations

1. Click on the “Create” button
2. Click on “Inspirations”

Afterwards, you will be redirected to another page and have to fill out the fields of the inspiration
page. Thatis to say

Add title for inspiration

Optional: Add link and short description
Choose trend associated with inspiration
Upload image for inspirations

Optional: Attach files

ORWON=

Add Inspiration

Add trend title
Title *

Link Add link

Add short description for Short description
inspiration

200 Words Left

Add trend relation .
Trend
2 ; Header | 4
Add image for inspiration ot ’
01¢

Attach files File Alttachments %

Figure 15: Add Inspiration (through “Create” button)]

Another way to add inspirations is through the trend detail page:

1. Select your trend of interest
2. Type in inspiration title in the field “Add inspiration” of the information tab (pop-up opens)
3. Fill out fields in the pop-up
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Adblocking

Add inspiration directly

here or drop a file

No reference assigned yet

Relsted Elements

Discussion

Overview Ce 0

Tre combination of Noeasng CoONSUMEr SCtvism on INusve adverising and growing =gulatory
scrutiny of e ssues around data provision suggests lundamental changes in e cument advertsing-
funded cortent model. This has catalysed the growth of mobde adblockers, faclitated by Acgle aflowing
natve acblocking with 10S9. Operaiors ame @so adding 1o the momenturm with deploymants & the
network level Several scenaros could unibid. all of which have potential implications for mobile
operators and other players in the markel

3 Last changer 0days ago by Eowar Barker vy (3 ) @) (B]

- -

Author

Inspirations — Case Studies, Best Practice, Dats

Add inspiration Type rere 10 oreate a mew INSDIrAton or Arop a fie over here.

> Edward Barker

Process

> Interpratation

Segment
Retated Themes

> Digital Content & Media
Average Rating

Impact
Revenve == »0

Potential

Effcency Gain »0
Potardial

Disruptive 0
Powential
Readiress

Tochnological *0
SHARE Maturity

Market I 0

Figure 16: Add Inspiration (through Trend Detail Page)

Add Inspiration

Pop-up opens after
typing in inspiration title
or after clicking on “Drop
a file"

Add Inspiration through Trend Detail Page- Pop-up
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TREND DETAIL PAGE

What is this module for?

The trend detail page shows all descriptive elements and relations to themes, other trends and
inspirations. Also, the trend detail page offers the possibility to rate a specific trend and understand
its relevance worldwide.

The trend detail page is structured along three tabs

1. Information
2. Ratings
3. World map

1 — Information tab

Through the information tab of the trend detail page, users get an overview on the trend. Users can
see related elements, see how a trend has been rated so far at one glance. Also users can directly
start a trend related discussion or share inspirations with the community.

Wearables

Overview s 0

VWearable can be simpie or smart. Simple wearables have limited functionalkty with few sensors
(finess lrackers). whereas Smart wearables have a display, compule power, and numerous

sensors, Wearables can be used for heaith monitoring; filness or wellness tracking: lifest
{coordination to other mobile devices), security/identity, general enterprise (resource :
opbmization); and ncustralmitary (rugged use) Trend Short description

3 Lastchange: 2months ago by Julane Krazat vy (8 @) @) B

C oo [ Woranap

Author |
Inspirations — Case Studies, Best Practice, Data Sort - Contact the author of the
Share supportive trend
i > Julane Kratzat

images, files, di ent
g _s- es, docum ¢ $ @ Referance  Type here to create a new reference or drop a file over
etc, with the community

Process
No reference assignad yat
> Interprotaton

Related Elements

Related themes and

s
trends are listed here Segment

Related Themes

> Devices
Average Rating

Impact

Revenue s
Potential Average Ratings
Discussion Effciency Gan
Start trend related Potentat

discussions here Disruptive I 0
TITLE Potentisl
WRITE Reaciness
Technological 20
m Maturity:
Markeat | ] »0

Readiness

Figure 18: Information tab of Trend Detail Page
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2 — Ratings

The ratings tab allows a multidimensional evaluation of trends.

In order to rate a trend

1. Select a region for rating

2. Use slider to rate the trends (hover over titles for definition of rating criteria)

s Home » Trend » Wearables

Wearables

Compare ratings with
reference group

Proximity o Operator
Business Model [

Multidimensional
evaluation

Marker Seaminens

Figure 19: Rate a trend

Show average rating of reference group ~

Yochnological Maturity Low 0

@ Proposed Action for MNOs Ce 0

Overview s 0

Weaarabie can be simple or emart. Simpie wearables have limited functionaity with few sensors.
(Mness trackers). whereas Smart woarables have a Ssplay, compute power, and numernous
sensors, Wearaties can be used for health moniionng, filness or wellness trecking; lifestyle
(cooncination 10 ather mobile cevices); security\centty. general enterprise (resource
optmization), and industnalimétary (rugged use)

T Last change: 2 months ago by Jukane Kratzat v [ &) @ @

[ o [

Select aregion to rate
for

Asgenting -

@ Impact

Reverue Putertal NA

Revenue Potantial

Efioescy Gain
Fotemtal

Rate by using sliders

¢ Disruptve

Technological Matunity
Potentisl
Hgh e 0
Market Reaaness

Start a trend related
discussion right away
from ratings

Praxmity 1o Operator Business Model

Moderatay O

@ Average Overall Relevance <o

Mogerate

© Time-lc-market v 0

T
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Moreover, it is also possible to see how the community or a self-defined reference group has
assessed the trend.

Click on Show average rating of reference group

Build your own reference group (you can choose among different user characteristics or
use additional filters)

3. For comparing the average from the reference group to your ratings, select the region that
you have previously rated for (4)

N -

Information Ratings World map £ X

User Characteristics
Fieids of Expertise Pesition Regional Expentse

Select optiona - Selact optiona - Select options -

Organisation

Select reference group 2 solectod 5

Additional Filters
Region Rating From Rating To

Seloct options -

Active Filters Reset

Organmsaton: GEMA X Orpamisaton: Deutscha Telekom X

Show average rating of reference group =

4

Select previously chosen

Giobal - § :
region for rating
@ Impact
Revenue Potentis!
Hgh »0
Foer e .g,w.:d:l onnen i Eficiency Gan Polentia
_ Moderatep 0
2 :
Own rating and average Disrupve Potenta
rating of reference group ow 0
is shown
O Readiness
ki iadteias J :‘:m: Technalogical Masurity
o
" Market Readness
Tochelogeal Masurity I o
Proxmity %0 Qmm:nf Business Mode!
7 Smtistics - Moderatay 0
Select statistical @ Own Raseg

tion ® Average Rating o
options @ Average Overall Relevance ce o

R =il
Maocerats

Figure 20: Compare ratings with reference group
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3 — World map (within Trend)

The world map tab shows how a specific trend has been rated worldwide and gives indication of
regional differences. It is possible to select different rating criteria and see how the community has
estimated the impact and readiness of a trend on a regional basis.

wormson rags ’ x
L9 ]
[

.

]
Regional differences

~

Color

aversge Overs: [

NA

hgh
Legend R

low

Figure 21: World map for a specific trend
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DISCUSSION BOARD

What is this module for?

The discussion board allows you to discuss the future of the industry with peers and experts. The
discussion board provides an overview of all existing discussions.

Starting a discussion

Home 3 Discussion Boand

D]

P Discussion Board

1

Start new discussion
here
o o st e
G)Mm 15042016
C_oatn e ANONYMOUS Starled & New CISCUSSION for the trend Q
Muit-Screening
o Case studies avallable
3 C#1 | HJuane, This menais accepies as “rue”. but do
s You have casa of user 2ucias avaiadia Mat You can
share hare? Aeath
21.03.2016
- tie Pator Roxburgh 5taned a new discusson for 0
) the trend Blometrics.

Voice verification credential
‘»0  management

First Diract. pant of HS8C bank. has announced that
tis vocs forits

3454272The-end -pasewords-15m Direct-
HSEC.

e

fingerprints-vosce. hmi IL.. more

Start new discussion

Add title and comment
Pop-up after clicking on
“Start a new discussion”
Optional: Add trend when
discussion is related to a trend

Figure 22: Start new discussion through the Discussion Board
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It is also possible to start trend related discussion through the trend detail page. In order to do that

N

Select your trend of interest
2. Start a trend related discussion in the information tab in the section “Discussion”

or

Select your trend of interest
Click on icons in the section “Average Rating” (1)
Start a trend related discussion in the pop-up (2)

wn =

Adblocking

Overview “»u

The combnaston of MGTAENY CONTUTEr BCIVIEM on Mirusive advertising and growing segulatony
scrutiny of the issuss arund Jala Hrovision suggests fundamental changes i e oumsnt advertising-
fundod content model This has catalysod the growth of moble adblockers, facktaed by Appo alowing
Natve adbiooung with 0S8 Oparscrs are aiso #ddng 1o Ihe momentum wiih daploymends at ihe
notwark level, Saveral sconarios could unfold, 3l of which have potential impicaticns for moble
opersiors and oifer shayers in the markel.

T Lot charge: 9 days ago by Eveari Savee 3y () M) @) (B

T s

Author
Inspirations - Case Studies, Best Practice, Dala

> Edward Barkar
Add Inaprasion  Typo nero 10 croate & 0awW INSEINELon O S0 @ 6 Over 19K, Irop a File

Process

No refersnce assigned yet

Relgted Elements > intorpraason

Segment
Related Themes

» Digital Contert & Meda
Average Rating

Impact
Ruvarno —_—— e

Folentel
Discussior Eficercy Gan 1]
Polenie

Start trend related . Disuptve 0
: N Potentel
discussion here or...

Readiress

Tochnclogical a0
Mancry

Markat | E——

Ruadiness

...click onicon to start
discussion with regard
to ratings

p

Start new discussion in

the pop-up

Figure 24: Start discussion through Trend Detail Page
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MESSAGES

What is this module for?

The messaging module allows to get in contact with experts and peers and to build and sustain
relationships. It is possible to get in touch with trend authors that have chosen to use the platform
anonymously. The receiver can then choose to reveal his identity himself. Group messages are
also supported.

Sending messages

In order to send a message, you need to

1.
2.
3.
4.
5.

Click on “Messages” button
Click on messaging icon on top
In the pop-up: Add addressee
Add subject

Type and send your message

1

Quick links to delete
messages and mark as
unread

Click on messaging icon

B

dofo i+ief

New Message

To

Add addressee |

Sutyect

Type you! message hero

Type your message here

Figure 25: Send new message
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Through the trend detail page, it is also possible to get in touch with the author of the trend.

Drones

Overview Qa0 vy

Drones are no longer “gadgets” for hobbyists, as they are catching on with consumers and businesses.
The AUVSI (Association for Unmanned Vehicle Systems International) believes that more than 70,000
jobs will be created with an economic impact of almost $14B within 3 years of integration of drones in
the US. As expected, investments into drone startups have skyrocketed, raising more money in 2015
than the previous three years combined. DJI Innovations, the Iargest consumer drone manufacturer has
raised $75 million thus far and it's latest funding roungyalue any 2t § 3

[8%] Last change: 3 months ago by Juliane Kratzat Mouse over the name of the author

© [

Information

) Click on messaging icon to send
Sophle S message directly to author

Summary ©e o0

&1  Sophie@gsma.com
The formal name for “drones” is Unmanned A
The drone can be controlled remotely or ca
Though drones are most known for military use, they are catching on with consumers and businesses.
Common types of drones include military drones, delivery drones, photography drones, and trick
drones. The AUVSI (Association for Unmanned Vehicle Systems International) believes that more
than 70,000 jobs will be created with an economic impact of aimost $14B dollars within 3 years of

Figure 26: Send message from Trend Detail Page

You can also get directly in contact with specific persons after visiting their user profile.

Home » User Profile

User Profile

Click on messaging icon to send message

r Sophie S. & directly to user

15.72 ¥ IMPACT SCORE e
=) i
<y 9 © 6 O 6
Rated Trends Profile Views Discussions

i Started

th Position: Simtagiet Last Discussion Posts (6)

& Organisation: GSMA
[l Tek- -  potential Is high Iin europe but not In asia

= E-Mall: gophie@gsma.com A i 06.05.2016 - 12:55 PM

w7 Fields of expertise: innovation, digital, financial
= I S S Can anyone share more Information on the
theme digitization?

" 26 NA MNIKR . 1477 PM

Figure 27: Send message from user's profile
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FROM TREND SHORT TO TREND
PROFILE — THE USERS’ TASKS

Authorand 5 All can adjust own
adar Team

assgnedexpers autk B sublishes Trenc ratings based on
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Figure 28: Process Overview

Authoring

Users can create trends. After having submitted the Trend Short, the user needs to wait for further
instructions as the Radar Team needs to conduct a quick quality check. Subsequently, the user will
be notified if his/her trend has been accepted or rejected. If the trend has been accepted, it will be
available for the community to rate. If the trend has been rejected, the user needs to edit and
resubmit the trend.

Rating

In the rating step, all users are able to rate i.e. the impact and readiness of a trend. Based on the
ratings, the Radar Team will select trends that will be further explored.

Data Gathering

After the Radar Team has selected trends that will be further analysed, the author of a trend will
get notified and is asked for input. In this step, the author can help fill out the fields of the Trend
Profile and/or add inspirations. When submitting the changes in the Trend Profile, the Radar Team
will start its deeper analysis, complete and publish the Trend Profile.
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USER PROFILE

What is this module for?

The user profile gives an overview of your platform activities. The overview includes the number of
created trends, the number of discussions started, last discussion posts and your impact score.
The impact score is calculated based on your activity of the last 90 days.
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Figure 29: User Profile
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GLOSSARY

Hot Topics: Trends that have been most discussed and rated lately.

Hot Topics (in field of expertise): Most discussed and most rated trends that matched your field
of expertise which you defined in your user profile.

Inspirations: Additional information, documents, files, videos, pictures, case studies etc. with
regard to a trend that can be shared with the community.

Keywords: Tags that describe a trend. Keywords will be displayed in the tag cloud of the radar
and are used for the search.

Ratings: Trends can be rated by the whole community. You can highlight the impact and
readiness of a trend as low, moderate or high.

Segment: Categorisation of trends. They are created by the GSMA Radar Team. Segments are
also displayed in the radar view. Currently, there are 8 segments (access, applications & services,
business models, cloud, core network, customers, devices, digital content & media).

Themes: Strategic topics and overall search fields for trends created by the GSMA Radar Team.

Trend Short: Basic description of a trend with max. 100 words. Trend Shorts can be created by
GSMA members, external experts and the GSMA Radar Team

Trend Profile: Detailed information on a trend. Trend Profiles include a summary, examples and
drivers of the trend. They also provide information on theme and trend relations. Complete Trend
Profiles will be authored by the GSMA Radar Team based on author’s trend input.
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