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INDUS TIBY LEADING SMARTPHONE

KNOWLEDGE

ECOSYSTEM FOR A SMARTPHONE

v' Impact of smartphones OPTIMIZED NETWORK
from lab and field tests v' Products

v Influence device and v" Planning and
applications designs optimization

v' Add and improve radio v' People

and core product features
SMARTPHONE BUSINESS

v" Impact on brand

@ ~-—| [6] —L v En.d—to-end product support

v Drive revenues
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