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At end 2016, Axiata is one of the largest telecom operator in South Asia & ’
ASEAN, with approx. 320 million customers & 25,000 staff in 10 countries... axiata
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ASEAN'’s young and relatively high IT literate population have now ’
substituted traditional linear media for digital, largely on the mobile device axiata
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Source: Ericsson ConsumerlLab, TV and Media (2011, 2015)
Base: 9,000 respondents aged 16-59 in Brazil, China, Germany, South Korea, Spain, Sweden, Taiwan, UK and US

Global vs South-East Asia

_ Young people, in particular are
Literacy 85%: 94%

switching away from traditional TV

A

>

‘ . Social Media 37% : 49%
N
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. and as Digital Natives, they have a vastly different approach and ,

attitude in buying our products and services axiata
Information Economy Digital Economy
1970s 1980s 1990s 2000s 2010+
From “Walk & Talk ”... To “Sit & Play”...

A e OG’&
\«O\J \)C‘@

Entertainment
(Shop, Travel,

Play)
* | respect authority and loyal to your company * My (online) social circle influences me — not your ads
| come to your shop to buy when it is open * Make information available and I will find it when ready
« | will talk to you first about complaints / issues | will inform my social network of complaints & likes
| welcome good value generic promotions » Offer me relevant promotions at the right time
h b:‘ * | value a stable job and plan my life in stages * | seek experiences in short bursts to share with friends
>
company confidential




Consequently, global telco players have pursued Media/Content
investment for network-independent incremental revenues. In addition, ,
telco networks have to be built to carry massive amounts of data axiata
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At Axiata, we now have 27 digital companies across 10 countries and 7 digital ’

verticals as well as forging partnerships with Media/Content providers axiata
Bangladesh USA
Nepal FreedomPop  \WS@p e L
Yt S BIMA (@) L ELCO Key highlights
9/‘“ - TAKER | 9(‘;";/ i 9}‘;&” [ Cambodia
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Over 2016-17 average data usage has risen faster, and Data Yield has ’
fallen faster than we had forecast in early 2016 axiata

WALK & TALK >> SIT & PLAY DIGITAL NATIVE: DIGITAL CONSUMPTION X DIGITAL ENTERPRISE

3.0 ' 3 years ahead? § 100.00
\\ v ___________:,7 8F
B T Lo
2.5 N -7 -
\\ 1Q17: +20% (2.0GB) _ -~ .._.\-‘;ée*
2.0 \ = 10.00 35X
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\
1.5 \
\\ ........ Data ARPU Growth Index 1.64 +
1:6 B —1.0
0.5 - 30x
~ < Data ypj Price & ¢
+* 1Q17: -15% Yield ($i1.15) - - - -» - === Ost Index
0.0 =» T TTTm=----- L 0.10

2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022 2023 2024 2025

Notes: Applies Nielsen’s Bandwidth Law driven by AR/VR, UHD, 5G and IoT; Data Pricing and ARPU analysed
using Malaysia operator data 2012-15
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In the New Data Reality, network & industry economics strongly favor a 2-3 player ’
market only axiata

Long Term Investment Returns for -
Infrastructure-Based Mobile Operators (%ROIC)

o >20% — -
rending upﬁg- —
R
>15%
Dilutive effect Z\
i of #2-3 fighting
for market
~17% share (<10pp WACC Range LU
gap)
~12% Economic Value Destruction

No. 2 No. 3-4
(Weak) No. 5

s e

- Source: ATKearney — based on a global survey of 54 operators over past 3 years
;(, using Bloomberg, GSMA and operator data and Axiata Group Strategy Analysis
N

P
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Therefore, Certainty and Sustainability are the two key drivers of long ’
term investments axiata

» Regulatory Frameworks

« Rational Regulatory Fees (e.qg. license, spectrum) and minimize sector-specific taxes (e.g.
telecom service levies, import duties on smartphones, local content quotas)

« Convergence, non-technology specific Regulatory approach (e.g. Same Service Same Rules)

= Return on Investment

« Sustainable market structures and supportive Regulation such as active infrastructure sharing
(MORAN, MOCN), spectrum pooling and sharing, facilitative Mergers/Consolidation rules

= Spectrum

« Certainty of Spectrum Availability and Allocation (Low-band: 700MHz, 800MHz and High-band: L-
Band, 2.3GHz, 2.6GHz, etc) and spectrum for 5G

» Allow zero-cost Spectrum Re-farming / Neutrality for upgrading to more efficient (lower cost,
higher performance)

k >
~u <
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company confidential 9



axiata

Thank You

company confidential

10



